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Community Events and Sponsorships
All of The Chronicle’s special promotions are geared toward

improving the quality of life in our community.

 

 We have been providing positive activities in the community

for more than 35 years. It is our belief that when you provide

positive uplifting activities positive results will occur.

 

 

Sponsorship
Media Kit

T H E  C H R O N I C L E  

 

Phone: 336-722-8624 

James Taylor Jr. , Publisher  

@ W S _ C H R O N I C L E  T H E W S C H R O N I C L E@ W S C H R O N I C L E  

1300 East 5th Street, Winsto-Salem, NC 27101 



Recognition as a sponsor during the event
Logo Placement in all advertising regarding the event
10 Tickets for employees for staff to attend the fair
¼ page ad in The Chronicle (Must be used in October) 4.861"w x 10.5h”
Digital ad for the month of October (specs: 300 pix. X 300 pix.)

Recognition as a sponsor during the event
Logo placement in all advertising regarding the event
10 Tickets for employees or staff to attend the fair
Logo on 6x12 Banner at venue (near the Clock Tower)
Opportunity to give giveaways to audience
½ page ad in The Chronicle (Must be used in October) 9.889”w x 10.5”h
Digital ad for the month of October (specs: 300 pix. X 300 pix.)

Recognition as a sponsor during the event.
Logo placement in all advertising regarding the event. 
20 Tickets for Employees or staff to attend the fair.
Logo on 6x12 Banner at Venue (near the Clock Tower). 
Opportunity to give giveaways to audience.
Banner ad on The Chronicle’s Website (680 pix. 80 pix.).
Full-Page ad in The Chronicle’s newspaper (Must be used in
October) 9.889”w x 21”h

Gold Level: $500.00

Silver Level: $1,500.00

Platinum Level: $5,000.00

20
21

Gospel Fest & Jazz Fest  
O c t o b e r  3 ,  2 0 2 1  &  O C T O B E R  1 0 ,  2 0 2 1

In conjunction with the Carolina Classic Fair, the

Gospel Fest showcases local talent including

individuals, bands, dancers, and choirs.   

Performances will range from contemporary to

jazz and of course, gospel along with local

emcees and comedians. 

Audience: All Ages

Attendees: Over 900 

Carolina Classic Fair  

SponsorshipAbout

Location

Statistics



Logo presence on all printed & digital materials related to the event
Logo at the beginning and end of video presentations
Tickets for employees and guests (To be determined)
Full page ad (Ad size, 9.889”wx21”h) 
Front page Banner (Ad size: 9.889”w x2”h) 

Logo presence on all printed & digital materials related to the event
Logo at the beginning and end of video presentations
Half-page ad (Ad size: 9.889”wx21”h) 
Tickets for employees and guests (To be determined)

Logo presence on all printed & digital materials related to the event
Logo at the beginning and end of video presentations
Tickets for employees and guests (To be determined)

-Logo presence on all printed & digital materials related to the event
-Logo at the beginning and end of video presentations
-Tickets for employees and guests (To be determined)

Title Sponsorship: $10,000

Signature Sponsor: $5,000

Corporate Sponsor $3,500

Contributing Sponsor $2,500

20
21

Community Service
Awards 
N O V E M B E R  2 0 2 1

The Community Service Awards provides an

opportunity to recognize those in our community

who have demonstrated outstanding character

and served as role models. This event recognizes

the individuals and organizations from some of

the following categories: Youth of Year,

Organization of the Year, Church of the Year, 

 Woman of the Year and Man of the Year. 

The Community Service Awards typically include

performances from popular local artists.

Approximately 1,300 attendees

Ages: 10 to 100 (Multicultural)

To Be Determined  

SponsorshipAbout
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Statistics 



Full page advertisement in J.V. Tournament
Magazine (9.889”x9.889”)
Logo presence on all related materials to
events.
Opportunity to give marketing material to
the crowd.
Present awards to students on behalf of your
company.
Tickets to championship game (deadline
TBD)

Sponsorship Level: $1,100The David Lash/Chronicle Junior

Varsity Tournament is an

opportunity for your company to

market your brand to student-

teenagers, their friends and their

parents. Comprised of 11 area high

school teams, the tournament was

established in 1992 and was created

to help student athletes maintain

fitness and health throughout the

holiday season while exposing

scouts, visitors and area residents to

great athletic talent.

20
21

D e c e m b e r  2 0 2 1     ( D A T E S  T B D )

Approximately 3,000 attendees

Primary Audience: Ages 6 to 60

(Multicultural)

Carver High School & 
Winston-Salem Prep. Academy

JUNIOR VARSITY HOLIDAY
TOURNAMENT

LASH/CHRONICLE

SPONSORSHIPABOUT

LOCATION

STATISTICS



Logo presence on all materials related to the event
Major presence on printed program for the event
Logo at the beginning and end of the videos
Tables (To Be Determined)
Half page ad in “MLK newspaper, special edition”
(9.889”w x10.5”h) Due: January 10, 2022

Logo presence on all materials related to the event
Tables (To Be Determined)
Quarter page in “MLK newspaper, special edition”
(4.861”w x10.5”h) Due: January 10, 2022

Logo presence on all materials related to the event
Tables (To Be Determined)
Eighth Page ad in “MLK newspaper, special edition”
(4.861”w x5.25”h) Due: January 10, 2022

Signature Sponsorship: $5,000

Corporate Sponsor: $3,500

Contributing Sponsor $2,500

20
22

Dr. Martin Luther King Jr.
Prayer Breakfast  

J a n u a r y  1 7 ,  2 0 2 2

Each year, The Chronicle has worked diligently to honor

the memory and the legacy of Dr. Martin Luther King Jr. 

This event focuses on racial harmony. 

Individuals from different cultural backgrounds

are invited to unite, share a meal together, listen to the

same inspirational message and pray as one

community. The Prayer Breakfast is in collaboration

with ongoing Dr. Martin Luther King Jr. Day

celebrations.

Over 1,000 attendees

Ages: 10 to 100

(Multicultural) 

To Be Determined  

About  Sponsorship  

Location  

Statistics
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MONTHLY FACEBOOK REACH

The Chronicle Statistics  

6,469
16,854

33,580
11,130

54,570

30,365
12,608
14,607

23,572

45,122

14,226
56,307

37,341

Winston-Salem: 52.6%
Greensboro: 3.0%
Clemmons: 2.6%
Kernersville: 2.5%
Charlotte: 2.4%

FOLLOWERS: 1,745

3.4 K Impressions (Black History Cphyer)
2 K impressions (21st Annual MLK Breakfast)
766 Impressions (35th Annual CSA)

PAGE LIKES: 4,192
PAGE FOLLOWS: 5,060
FACEBOOK REACH: 356,751
AGES: 18-65

MONTHLY PAGE 
IMPRESSIONS: 7,074
PAGE FOLLOWERS: 1,467



DIGITAL RATES 2021

For Advertising specials & opportunities, please e-mail: 
adv@wschronicle.com 

 
 

To purchase a subscription, please e-mail: 
office@wschronicle.com 

Homepage Takeover

Home page "takeover" consists of all ads on our
home page which include 1-5 ads in rotation. 

 
Daily: $50

Weekly: $500
Monthly: 1,000

 

Website Takeover

Website "takeover" consists of all ads provided on
our website, which includes 24 ads total. 

 
Daily: $200

Weekly: $1,500
Monthly: 2,500

 

HOME PAGE, INSIDE PAGE, TOP OF PAGE,

BOTTOM PAGE, SIDE BAR

HOME PAGE, INSIDE PAGE, TOP OF PAGE,

BOTTOM PAGE, SIDE BAR, MENU TABS & MORE



THE CHRONICLE STAFF

James Taylor Jr.- Publisher  (jtaylorjr@wschronicle.com) 

Bridget Elam- Managing Editor (news@wschronicle.com) 

Judie Holcomb-Pack - Associate Editor (judiehp@triad.rr.com) 

Timothy Ramsey - Sports Editor/Religion (tjramsey1999@yahoo.com)

Tevin Stinson - Senior Reporter (tstinson@wschronicle.com)

Shayna Smith- Advertising/Marketing Communications (ssmith@wschronicle.com)

Deanna Taylor- Office Manager (office@wschronicle.com)

Gregg Penn- Layout/Designer (Visualsgp7@gmail.com)

For Advertising specials & opportunities, please e-mail: 
adv@wschronicle.com 

 
 

To purchase a subscription, please e-mail: 
office@wschronicle.com 


